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First: Introduction to Index
Numbers:

It is known that the consumer price
index is a relative number that
measures the rate of change of the
consumer over time to know the
general situation of the cost of living in
the country Dby following the
development in the retail market, and it
also helps to identify the inflation rates
resulting from the change in prices and
services in an economy between
another period of time, as inflation is
calculated through the percentage
change in the consumer price index.
The importance of measuring inflation
through indices is that it reflects the
extent to which the purchasing power
of a country's currency has decreased,
making the consumer unable to buy the
same good and service that he could
have previously purchased at the same
price.

Therefore, indices in general are of
great importance to planners, decision
makers and all users because they are
closely related to development plans
and programs implemented by
governments with the aim of improving
the standard of living for citizens.
Economic imbalances to allow in the
necessary treatments to confront them,
for the economic policy makers in the
country to follow effective measures to
maintain price stability, curb inflation,
remove its high costs, and ensure a
standard of living for the individual.
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The other aspect of the importance of
assisting governments in evaluating
plans and helping them to predict the
changes that may occur in the future,
whether in the short or long term if the
same conditions and current economic
policies continue, by measuring
multiple  phenomena  such  as
Comparing the prices of food
commodities in a specific year with
another previous year, or comparing the
basket prices in one month of the year
with another month for the same year,
or comparing the production of a
particular economic sector in one
country with its counterpart in another
country to determine the development
that occurred in the production of this
sector over a specific period of time.

The indices are widely used in
statistical applications in the field of
economic studies, and therefore there
are many types of indices such as (the
consumer price index, the wholesale
price index, the producer price index,
the industrial production index, the
wages index, the foreign trade index ..
Etc., through which it is possible to
identify the economic conditions of
different countries or geographical
areas in various economic fields,
through the analysis of studies
conducted by index numbers, as well as
to help predict what may happen to
different variables in the future.

Ll Acaldl) 218,91 daaaY SV ansll o
pas 8 CilagSall Baclise A algl) 0)90 (& (1S
OSar ) @bl sl e giae g Jakadl)
ol saall Ao el Jiiaaall & Cians o
Glabudly ¢ liag¥l Gutl Capaiaad 13 2nll
b bl Pla Ge @l dullal) dpalady)
Lo B A8 Al ) &jlie fia 523w
A Sl 8l gl Al (AT diny Baras
Z 0 Alke ol Al adl HA) Hed ae did e
gy (B oplaiy Lo dlgy & (pae (galiail ¢ Uad
i ) e Db g skl le Casholl 5]
()l (e Badne B8y & Uil
e (< dwdall LY culS W
o Ailasy) lidall b sl IS8 aadis
222 aad A by caluhall Jlae caliss
A ¢ llginall Jlan ouldl) o8l ) Jie lgelsl
S bl B bl el bl
Bl eliall ZEDU a8l (paial)
syl plaall bl ) ¢ yeadl  ulidl)
JsaY) e DA e Capell (Kay g o5l
b bl Ld)aall shlidl 5 Jsall dalaay)
Jlat PIA e cdoalai®y) eV laall calidg
QIS cpaldll A Aaulsy &5 ) il
Ghyriall Gasn o) K Lo il 4 sac Ll

-

BT WA \‘éjc\d.\;.d““ J



Therefore, the Central Statistical
Organization (CSO), represented by the
Indices Department, seeks to publish a
bulletin of consumer price indices by
month, quarter and year, so that the
changes in prices and their
repercussions on the purchasing power
of citizens are followed up by policy
makers and decision makers.

It is worth noting that the consumer
price indices that are taken into account
when they are installed adhere to the
standards and concepts prepared by
international, local and regional bodies
in order to be able to compare with any
country.

In order to increase the accuracy of the
index of indices, the price department
in October 2021 made the following:

1. Updating a number of commaodities
that have disappeared from the
market with other alternative
commodities within the commodity
groups of the consumer basket.

2. Update rents and durable goods

3. The mechanism for calculating the
index has been updated through:

a. Enter the population weight to get a
more accurate indicator.

b. The weights (relative importance) of
goods and services have been
updated based on the household
budget survey for the year 2014.
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c. The year 2014 was adopted as a base

year in the prices of goods and
services until the implementation of
the price survey by the Central
Statistics Organization (CSO).

d. In addition to calculating the indices on

the basis of 2014, whether monthly or
quarterly, the changes in the indices
were also calculated on a moving
monthly basis to compare the changes
more accurately between months due
to the lack of a recent price survey,
which was reflected by the significant
increase in the value of the index of
indices.

We note here that the consumer price

index may not reflect real inflation
due to the rise in the foreign exchange
rate, which had the greatest and
sharpest impact on changing the
prices of goods and services in the
country.

The most important uses of
CPI:

The consumer price index is one of the
most important indices, and statistical
agencies and centers are keen to issue it
in order to provide data on the
movements of retail prices for goods
and services included in the consumer
basket and the percentages of monthly
and annual changes.
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Therefore, the objectives of the
consumer price index can be
summarized from the importance of its
uses, as follows:

1) The index is considered a means to
support making appropriate
economic decisions by the official
authorities.

2) The Consumer Price Index is a
statistical method for measuring
changes in the prices of consumer
goods and services from one period
to another.

3) The Consumer Price Index is also
widely used as an accurate indicator
of inflation and deflation trends.

4) The consumer price index is used as
a measure of Changes in buying
power of currency.

5) The consumer price index is
generally considered as one of the
important tools used in preparing
national accounts by summarizing
income and national aggregates
from the impact of price changes.

Second: Definitions and Terms:

The definitions and classifications
used were based on international
standards issued by the United Nations
and some of its specialized agencies,
and according to what is customary in
the country’'s Central Statistical
Organization.
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Index number: It is a relative
statistical measure that
measures the change in one or
more phenomena, and it is
obtained by the ratio of the value
of the phenomenon in the
comparison period to its value in
the base period.

Consumer Price Index: The
consumer price index is defined
as a statistical measure of
changes in the prices of a fixed
market basket of goods and
services between two time
periods.

Consumer price: It is the price
that the consumer pays for his
goods or services for family
needs.

Weights: It is the relative
importance of the goods and
services that the household
consumer deals with.

Basket of goods and services
(commodity group): the real
group of goods and services that
the household consumer spends
on for living purposes.
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e Household

Expenditure and
Income Survey: Expenditure is
defined as: (the value of what all
family members spend in exchange
for goods and services, whether they
are related to food, housing, clothing
or personal tools during a specified
period). The results of the Household
Expenditure and Income Survey are
used to find out the relative
distribution of spending on goods and
services included in the composition
of the consumer price index.

Percent importance of goods and
services: the proportion of the share
of spending on a good or service out
of the total spending of all goods and
services within the consumer basket.
That is, it is the percentage of the
importance of goods and services
within the consumer basket.

Points of sale: establishments or units
from which price data of goods and
services included in the basket of
goods are collected, such as retail
stores such as groceries and clothing
stores, in addition to stores providing
various services to the consumer such
as doctors' services and rental units
(apartment, public house) and other
service stores.

Alternative sample: a group of
reserve points of sale that are returned
to when it is necessary to replace one
of the main points of sale because it
was not possible to obtain the price
from it for any reason, such as closing
the shop permanently or permanently
unavailability of the commaodity.
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Inflation Rate =

eBase period: It is the time period
against which the current period is
compared. The year 2014 was chosen
as the base year, as it fulfills the
required conditions in terms of stability
and is relatively free from crises, and it
Is also the year in which the Household
Expenditure and Income Survey was
conducted.

ePrice of the comparison period: the
recorded price of the good or service in
the current period of time.

eBase period price: the prices of goods
and services in a period with which
current prices are compared.

elLasper's equation: It is a
mathematical equation developed by
the statistician Lasper to calculate the
price indices by dividing the prices of
the comparison year by the prices of the
base year, and weighting them with the
quantities of the base year.

eMonthly inflation: the rate of changes
in prices for each month compared to
the previous month of the same year.

eInflation: is the continuous and
appreciable rise in the general level of
prices in a country. Inflation is
calculated according to the following
equation:

General level of price the current month - General level of price the previous month
General level of price the previous month

eBasic inflation: it is calculated after
excluding some commodities with
fluctuating prices, which is the group of
vegetables and fruits in the main group,
food and non-alcoholic beverages, as
well as oil and cooking
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gas within the housing and water
section.

Third: Classification

The classification wused in the
Consumer Price Index in the Central
Organization of Statistics in Aden is the
International Classification of
Individual Consumption according to
Purpose (COICOP), le.,
"Categorization of Individual
Consumption according to Purpose",
which is a classification issued by the
United Nations for statistical purposes.
The index basket of goods and services
was classified based on this
classification into 12 main groups and
34 subgroups at the level of one limit,
and 63 subgroups at the level of 3
limits.

The 12 main groups are as follows:

1 Food and non-alcoholic
beverages group
2  Tobacco group

3 A group of fabrics, ready-made
clothes and shoes

4 Housing, water, electricity, gas
and other fuels

5  Furniture, furnishing, household
appliances and repair group

6 health group

7  transport group

8 Telecommunication group

9  Entertainment and culture group

10 Education group

11 Group of restaurants and hotels
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12 Miscellaneous group of goods
and services

It should be noted here that each
section, group, category, and sub-
category is given two, three, four or
five numbers, respectively, according
to the international classification
(COICOP).

It should be noted also that the
commodity basket in Yemen has been
divided according to the classification
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Fourth: Methodology for
calculating Consumer Price
Index

4.1 Target community

A study of the prices of goods and
services group included in the
household budget survey for 2014,
classified according to the International
Classification of Individual
Consumption by Purposes (COICOP)
in order to calculate the index.

4.2 Data collection:

Sample frame of data collection

The periodic sample collection of data
was based on the sources of selling
consumer goods and services, where
the specialists in price management
chose the sources that provide goods
and services, taking into account their
availability at all times, so that these
sources cover all districts.

Collection periodicity:

The consumer price index is built
monthly, periodically and regularly, as
follows:

1) Periodicity for collecting food
commodities:

e Food, non-alcoholic beverages and
tobacco are collected weekly on
Tuesdays, it is collected four times
a month.
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4.3 Weighting Diagram

The weights reflect the relative
importance or contribution to the total
expenditure and consumption of all
families, and given the disparity in the
relative importance of different goods
and services for the consumer, so the
weights or importance were built on
spending for all families, and thus
became expressing the share of each
category of the total expenditure and
consumption for all families in Yemen
according to data Expenditure and
consumption from the household
budget survey for the year 2014.

4.4 Used Formula:

The modified Laspere formula, which
depends on the base weights, was used
in calculating the indices of the main
and subtotals, and the general index. In
this bulletin, the Central Statistical
Organization in  Aden did the
following:

* By calculating the consumer price
index using the modified Laspere
equation on a fixed basis
represented by the prices of 2014
based on the data of the household
budget survey of 2014.

* By calculating the consumer price
index using the modified Laspere
equation on a fixed basis,
represented by the prices of goods
and services in 2014.
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consumer price index are averages of
the collected prices from the various
districts, which are characterized as
being a commercial market and
where retail and wholesale markets
are available and densely populated.

* Monthly inflation was calculated on
a fixed basis and a moving basis and
is the result of actual collection (for
the group of food commaodities and
non-alcoholic drinks and the group of
tobacco, cigarettes and gat only).

* The indices of non-food commaodities
and non-alcoholic beverages were
estimated.

In the following, there is a review of
the equations that were used to make
these calculations:

First: Calculate the monthly or
annual rate of change according to
the following formula

R=X: /Xo -1x100 ......... 1)

whereas:

R: Refers to the monthly, quarterly or
annual rate of change.

Xt indicates the value of the variable in
the target month, season, or year

Xo: Indicates the value of the variable
in the base year or month, whether
it is on a fixed or moving basis.

Xr
'=—=1x 100
Xo

| U WS I REG N [ POV S
G bl Calise e daasall el
Glodl g Jasts ()lad (Bgw lib aam
Ll 28BS ¢uld g Alaally A3anl

i alals (el adaill Claaa) 5 o
Sad e o Al by e Lulud
Clally flaaadly 8l de sanag dudsasll
(dasd

Al e adull uclall JBY) i 5 e
Aadgasll yie dilg ydallg
@B Al aValell Gabaiad b Lady

:oblaaa¥) sl ¢l lgaladnal
Goinad) o Gygdd) il Jama cileaia) Yl
140y dauall s

. (1)

:L'j cus

S el I opgill il Jara ) i :R
NESLA|

Jeadll ol gl 3 il dad ) i iX,
el Al

s ) A el Aed ) iy



Second: Calculating Lasper's
formula according to the following
formula:

P;
R i

IP = —/—————1 X100
> w

. (2)

Whereas :

%; refers to the Product Price
(]

Relative.

W: The weight of the commodity from
the household budget survey for
the year 2014.

Where the indices of the sub-group,

the main, the divisions are calculated
up to the general index.

4.5 Units Coverage:

The consumer price index covers the
prices of the items of the basket of
goods and services provided by the
consumer market, which are consumed
by individuals within families, and the
purchase prices of goods are calculated
according to the price at which the
purchase event took place.

4.6 Geographical Coverage:

Prices are collected from the
governorate center in addition to the
most important districts in terms of
population (except for the district in
which the governorate center is
located), and all districts where the vast
majority of goods are available,
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especially non-food items such as
electrical appliances, have been
covered here. Therefore, the relative
importance of these commodities in the
districts where they are not available is
little or none, as citizens in those
districts go to the districts of a
commercial nature, which are
considered a market to buy what they
need from non-food commodities, so
the inclusion process was limited to
urban areas only.

The state of war in the country and the
fact that Aden is the temporary capital
and the current largest market for
import, sale and distribution. In
addition, the concentration of the
population in it, the general index will
be adopted as a number in the country.

4.7 CPIl Update:

In the bulletins of the Central
Organization of Statistics, Aden, the
consumer price index was updated
based on the results of the household
budget survey in 2014. The importance
of updating lies in the weights of the
goods and services of the consumer
price index basket

As it is important that these weights be
as representative as possible to the
current consumption pattern of the
family, and therefore it was updated
based on 2014 Household Budget
Survey, as it is the closest to the current
consumption pattern. The current index
was also updated by entering the
population weight when calculating.
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In addition to relying on monthly
moving averages to measure the extent
of change in the prices of goods and
services monthly

4.8 Release time:

The consumer price index will be
issued and published periodically and
continuously, for each month during
the first fifteen days of the following
month. Quarterly during the fifteen
days of the first month in the semester
following the issue season, and also
annually during the fifteen days of
January of the year following the year
of issue.

4.9 Index Bulletin:

The Central Organization of Statistics
in Aden publishes a monthly, quarterly
and annual bulletin of consumer goods
and services prices. As for the
consumer price index, it is published
monthly after 15 days have passed from
the end of the month, and the consumer
price index numbers are available to
everyone after they are published or
issued.

A il 85l Eupanil) 25 Liad 4s) LS
calaaal) de W GOy JWal DA o
1 andl Glhugiall e slaeyl ) aalayl
) Sledd Gl gae Gebdl Ayl
el clardlly

DAy cudgi AL ¢

Db bl Bl s lacal s

Dl el 8 dinay (990 S cllgiaal)

Al G Ledl

2 e Lesy de duadll DA ad S

Ladly ¢ oyl deadl S0 Jondl) 8 V)

2 e lag pde dwadll Pla g IS
Y] L da0) Al iy

5‘)” Lnﬁ gy dadll

 onalal) 2B )] B 4. %

O (B sbasBl (e Slead) s
L) Glaadlly aldl Hlead 5 laal;
il o0 Ll L ginng dagias qyg dygt Bygem
V0 ygye am Lygd ojlial i cllgiad) lanY
Db Aalll QB edl) elgl e ag
Lyl da aseall dalia dllgiol)



CSO will also publish annual
periodicals on consumer price indices
that include the rate of change (inflation
rates). Data requesters can be provided
with monthly index numbers on CDs
upon request and soon it will be
available on the website of the Central
Organization of Statistics in Aden.
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First: Consumer Price Index
(CPI) in the general item:

The general consumer price index increased
in December2024, as Y\ 1,£Y%, compared to
November 2024, which was 14Y,AY%, as an

increase of 3.41 %.

Second: General Consumer
Price Index (CPI) in the main
groups:

By analyzing the index data for the main
groups as shown in Table (1) and for the
influential sub-groups as shown in Table (2),
the increase in the consumer price index is

attributed to the following:

In December, prices collected for all
consumer commaodities except the education
category, so the analysis will only be done on

food items, which are as follows:

e Tobacco, cigarettes and qat
category increased by 4.05%, due

to:

1. Qat group
4.28%.

2. Cigarette group increased by
2.63%.

increased by

e As for the food and non-
alcoholic beverages category |,
there is a slight decrease of
0.57%, due to:
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1. Food category decreased by U (giragl +, Y Lk LAY Ao gana Lalidd) LY
0.63%, due to a decrease in fresh
vegetables by 10.75%. Y4V Ay Aasllal) g et A aldd

a - Despite the spices and food products 79,40 Ay alakal) cilaiiag Jolgil) A gLy (e adly -
group increased by 3.95% . 114 iy Al Ayl A g i)~
AT Ay 4 DTG

b - Fresh fruits group increased by 3.39%. . . R,
J,re dady dajlal) dlady) A el —o

c- Fresh fish group increased by 1.35%. TN Y0 gy iy gl A8 plir) —

d-Cereals and their derivatives group TN € iy LBy Y A ¢ )
increased by 1.25%.
JNY Dy cpailly cand) A gl ¢
e -Dairy products group increased by 1.14%.
Yy Ly Bla) cldsad) L el —¢
f- Fat and oils group increased by 1.62%.
Al sl pe by dall de sana plii ) Y

g- Dried legumes group increased by 1.23%. (S5 (5 jay o7+, VO iy

2. Non-alcoholic beverages category sy S5 Gl gL uyt\ui)\) -
. o . el
increased by 0.75%, due to: 5 el Asianall oLiall 28 Pl o

a- Tea, coffee and cocoa group increased by Zovse ) Ay 4y lad)

1.67%.

b- Mineral water and soft drinks group
increased by 0.01%
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Table(1): Consumer Price Index of November & December and Monthly Inflation of December 2024 (2014=100)

Expenditure Groups poad) — el wlaidl Ol cgaxo
Inflation December November

All Items 3.41 716.47 692.87 (pll 3idl) slgoll PIves

1)Food and non-Alcoholic Beverages -0.57 870.34 875.34 ddoxSl jue Silgydallg dydedl (1

Food Items -0.63 87497 880.48 il
Breads and Cereals 1.25 592.64 558.32 leilaidog gl
Meat 0.66 829.01 823.54 po=xlll
Fish and Sea Products 1.35 1136.53 1121.39 soudl Oling Wlowd
Dairy Products and Eggs 1.14 872.67 862.84 vasdly oW Olxiio
Dry and Caned Legumes 1.23 970.94 959.14 dd=allg 8l Sldgadl
Oils and Fats 1.62 769.94 757.65 Cigsilly ol
Fresh and Preserved Fruits 3.39 617.63 597.39 dbgaxallg d>;Ual aSlgall
Fresh and Preserved Vegetables -10.75 830.16 930.11 dbgaxallg d>;UnJl Olg azl
Sugar and its Products 0.15 819.50 818.29 lasliiog sSdl
Spices and food Products 3.95 647.31 622.73 .,_s)'>i pleb Olxiiog Jilss

Non-alcoholic beverages 0.75 77542 769.66 ddg=SJl yie Slgydnall
Tea and Coffee 1.67 72438 712.48 sBWly g (sLidl
Mineral Water and Soft Drinks 0.01 822.73 822.66 Gjldl Olgsdally doszall oleodl

2) Tobacco, Cigarettes & Qat 4,05 872.87 838.89 Slallg silawdly gl (v

Tobacco 0.00 863.32 863.32 &l
Cigarettes 2.63 849.40 827.66 bl
Qat 4.28 875.72 838.81 Sl

Yy




3) Clothing and footwear 5.95 519.50 490.35 iy Guudlall (P
Clothing 6.00 506.66 477.98 850l audlall dinadYl
Footwear 5.73 576.40 545.14 GHisYl

4) Housing, Water, Electricity, Gas and Other &|9.3i9 Gl2lg el xgSJlg 0leallg (Sl (€

el 12.54 570.39 506.85 SR
Rents 23.53 1154.57 934.63 Sredl sl
Home maintenance services 0.00 504.20 504.20 uosie bilwo Olaas
Water and Sanitation 196.39 297.59 100.40 oleall Lle (5lasdl
Fuels and Lighting 0.00 100.04 100.04 el soSIl e 3lasyl
Other Expenses on Housing 0.00 389.61 389.61 OSadl e 5551 Glaas

5)Furniture &Household Equipment 3.47 887.48 857.67 adzinll Olesdly Euslilly HBYI (o
Furniture, Rugs and Bedspreads 4.82 841.22 802.54 oy laally sldly EGYI
Home Textiles 2.78 916.63 891.80 ddjiall 3053
Household appliances 4,01 742.64 71401 dd el Oslabiodl

6) health 6.59 586.60 550.33 dall (1

7) Transportation 13.85 719.62 632.08 Jadl (v

8) Telecommunication 7.72 189.35 175.78 S33Lasd (A

9) Culture and Recreation 12.98 1018.09 901.10 a.8,3lg 48531 (9

10) Education 0.00 266.95 266.95 Eal=dl (1

11) Restaurants and Hotels 2.95 549.79 534.04 $slally eelaoll (11

12) Other Goods and Services 11.68 723.12 647.52 S>3l Ssloaxdlg &l (1
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Table(2): Consumer Price Index of November& December and Monthly Inflation of December 2024 (2014=100)

sl eoand BYPLTY

Expenditure Groups :l:on S — Bl &l cgaxo
All Items 341 716.47 692.87 (pledl 2idl) slgall zoo>
1)Food and non-Alcoholic Beverages -0.57 870.34 875.43 dd oSl yue Slgrdnally i3 (1
2) Tobacco, Cigarettes & Qat 4,05 872.87 838.89 Slally Sloadly 2l (K
3) Clothing and footwear 5.95 519.50 490.35 &i>dlg Gussloll (©
4) Housing, Water, Electricity, Gas and Other fuel 10.01 557.57 506.85 359 3930)l glgily 5L2ls ecly sa8Uls woleally ccySaadl (£
5)Furniture &Household Equipment 3.47 887.48 857.67 dgljiall ClgHly cdllly SUHI (o
6) health 6.59 586.60 550.33 dall (0
7) Transportation 13.85 719.62 632.08 Jadl (v
8) Telecommunication 5.74 185.86 175.78 SIlasdl (A
9) Culture and Recreation 12.98 1018.09 901.10 4:8,4lg dsladll (3
10) Education 0.00 266.95 266.95 pal=dl (1
11) Restaurants and Hotels 295 549.79 534.04 @slially eelbaall (11
12) Other Goods and Services 11.68 723.12 647.52 S>3 Slosndly gludl (17
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Section Three

Analysis of Consumer
Price Index (CPI)
Indicators

December 2024

(On a moving basis of
November 2024)
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First: Consumer Price Index (CPI) in
general item:

Due to the unstable conditions that the country
is experiencing due to the continuation of the
war in some of its regions and the extension of
its impact on the living life of the population
resulting from the large fluctuations in prices,
which made relying on the prices of 2014 - the
year in which the household budget survey was
conducted - difficult properly expresses the
reality since after the war, but rather reflects a
large gap in prices.

According to the consultations that received
from specialists, we decided that the index
should be calculated according to a moving
basis until a price survey is conducted. The
household budget survey is the one that will
reflect the large and rapid changes in the prices
of goods and services from one month to
another.

The follower of the CPI in December 2024
compared to November 2024 as shown in
Tables (3) and (4) finds that there is an
increase of 3.33 %.

Second: General Consumer
Price Index (CPI) in main
groups

By analyzing the index data for the main
groups as shown in Table (3) and for the
influential sub-groups as shown in Table (4),
The index of December 2024 recorded a
104.16% increase compared to November
2024 with 100.80% by 3.33%.

Note: In (December 2024), prices collected for
all items included in the index composition, so
the analysis will not be done for all categories.
It will only analyze two categories, which
are:

e Food and non-alcoholic
category.
e Tobacco, cigarettes and gat category .
1. Food and non-alcoholic beverages
category increased by 1.48%, due to:

2. Food group decreased by 1.34%

beverages
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1. Food category decreased by
1.34%,due to:

a — Fat and oils group decreased by
7.37%.

b- Fresh fish group decreased by
3.33%.

c- Sugar and its products group
decreased by 2.30%.

d- Spices and food products group
decreased by 2.06%

Despite the increase in the fresh
vegetables category by 10.432%.

2. Non-alcoholic beverages
category decreased by 4.30%,
due to:

a- Tea, coffee and cocoa group
decreased by 4.69%.

b- Mineral water and soft drinks group
decreased by 3.93%.

e Tobacco, cigarettes and gat
category decreased by 5.12%,
due to:

a- Qat group decreased by 5.71%.
b- Tobacco group decreased by 4.86%.

c- However, there is a slight increase in
the cigarette group by 0.37%.
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Table(3): Consumer Price Index of November& December 2024 and Monthly Inflation of December 2024

Expenditure Groups p2l i 2 VLol Ol cgoxo
Inflation December November
All Items 3.33 104.16 100.80 (pll 2idl) slooll zeo>
1)Food and non-Alcoholic Beverages -1.48 99.17 100.66 ddg=Sl yue Slgydnally il (1
Food Items -1.34 99.09 100.43 TR
Breads and Cereals -1.69 101.16 102.99 lgilaiding wigunl
Meat -0.23 100.85 101.08 po=xUl
Fish and Sea Products -3.33 101.11 104.60 sl Olaing Wlow
Dairy Products and Eggs -1.14 100.99 102.15 oasdly oW Olxiio
Dry and Caned Legumes -0.82 100.65 101.48 dd=ollg ddlodl esldgs JI
Oils and Fats -7.37 101.61 109.69 Soaille ol
Fresh and Preserved Fruits 10.43 103.89 94.07 dbgaxallg d>;Ual aSlgall
Fresh and Preserved Vegetables 0.43 87.18 86.81 dbgaxallg d>;UnJl Olg asl
Sugar and its Products -2.30 100.24 102.61 laslxiiog sSl
Spices and food Products -2.06 103.21 105.39 d,si pleb Oilxiiog Jslgs
Non-alcoholic beverages -4.30 100.81 105.34 ddg=SIl yue Sbgyinall
Tea and Coffee -4.69 101.68 106.68 sBWly g (sLadl
Mineral Water and Soft Drinks -3.93 100.01 104.10 G2l Slgydally doszall slall
2) Tobacco, Cigarettes & Qat -5.12 104.05 109.67 Slallg ySlaudly gl (v
Tobacco -4.86 100.00 105.10 &l
Cigarettes 0.37 102.63 102.25 Al
Qat -5.71 104.28 110.59 Sl

vy



3) Clothing and footwear 5.34 105.34 100.00 iy Gusdlall (P
Clothing 5.67 105.67 100.00 50l Gusdlallg dinaddl
Footwear 3.91 103.91 100.00 LHisYl

4) Housing, Water, Electricity, Gas and Other Sg94]l algsig sldlg b xgSlg coleallg Sl (€

21.01 121.01 100.00

fuel R3S
Rents 23.53 123.53 100.00 %s)e.idl)l.?g)!l
Home maintenance services 0.00 100.00 100.00 sy dlus Olaas
Water and Sanitation 196.40 296.40 100.00 oleadl e slasdl
Fuels and Lighting 0.00 100.00 100.00 b ¢Sl Gle slasdl
Other Expenses on Housing 0.00 100.00 100.00 OSedl Lle (s3] eslaas

5)Furniture &Household Equipment 10.17 110.17 100.00 adzinll Slesdly Euslilly HBYI (o
Furniture, Rugs and Bedspreads 5.07 105.07 100.00 oy laally sladly EGYI
Home Textiles 13.18 113.18 100.00 ddjiall 3053
Household appliances 3.99 103.99 100.00 dd sl Olabiodl

6) health 6.52 106.52 100.00 d=aJl (0

7) Transportation 10.14 110.14 100.00 Jadl (v

8) Telecommunication 5.75 105.75 100.00 S3Lasd (A

9) Culture and Recreation 12.36 112.36 100.00 a.8,lg d8lal (9

10) Education 0.00 100.00 100.00 Pﬂl&:—” (r-

11) Restaurants and Hotels 2.75 102.75 100.00 $alally eelaoll (11

12) Other Goods and Services 9.11 109.11 100.00 S>3 Oleaddlg gludl (117

Yy
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Table (4): Consumer Price Index of November & December 2024 and Monthly Inflation of December 2024

Expenditure Groups " can—— s Wl Ol _cgoxo
Inflation December November

All Items 3.33 104.16 100.80 (‘alsz.ll aidl) slgall &eo>
1)Food and non-Alcoholic Beverages -1.48 99.17 100.66 ddgxSJl yue Sibgydallg &3l (1
2) Tobacco, Cigarettes & Qat -5.12 104.05 100.02 Slilly sladly gl (F
3) Clothing and footwear 5.34 105.34 100.00 dyis>dlg el (1
4) Housing, Water, Electricity, Gas and g5l llg el 5gSlg 0leadlg «3Sdl (€
Other fuel 8.24 108.24 100.00 & e
5)Furniture &Household Equipment 10.17 110.17 100.00 adiall Olgsdlg Euslilly B (o
6) health 6.52 106.52 100.00 d>all (0
7) Transportation 10.14 110.14 100.00 Jadl (v
8) Telecommunication 5.75 105.75 100.00 OILasdl (A
9) Culture and Recreation 12.36 112.36 100.00 d.8,3lg d8lail (a
10) Education 0.00 100.00 100.00 =l (1-
11) Restaurants and Hotels 2.75 102.75 100.00 Galidllg pclbaoll (11
12) Other Goods and Services 9.11 109.11 100.00 S>3 Sloaxdlg &Lu.JI (1v
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Figure No.(3) Consumer Price Index of Food and Non- Alcoholic Beverages Group of November and December 2024 and Inflation of
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Figure No.(4) Consumer Price Index of Tobacco, Cigarettes and Qat of November and December 2024 and
Inflation of December 20
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